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Legislative

• EUDR – deforestation-free 

products

• PPWR – Packaging and 

packaging waste regulations

• EU Green Claims, 

Greenwashing regulations

Consumer Mistrust

• Industry still seen as 

responsible for forest loss

• High recycling rates not 

understood

Volume Decline

• Move away from 

communication paper 

continues

• Greenwashing still being used 

to support digital switch

Never has there been a 

time when sustainability 

has been so high on the 

agenda for all 

stakeholders







Martyn Eustace

Chairman

Jan Le Moux

Country Manager 

Two Sides France

Massimo Ramunni

Country Manager

Two Sides Italy

Magnus Thorkildsen

Country Manager

Two Sides Nordics

Naciye Schmidt and 

Anne-Katrin Kohlmorgen

Country Managers

Two Sides Germany

Jonathan Tame

Managing Director

Two Sides Europe

Josh Birch

Campaign Manager

Two Sides UK

Pedro Felipe Silva 

Country Manager

Two Sides Portugal



Delegate Organisation Sector reflected 

Cynthia Wee Communications Manager, PostEurop Post 

Dr Rick Stunt Group Paper Director of Associated Newspapers UK and Chairman of NME Newsprint 

and Environment Working Group

Newspapers 

Sarah Lesting Head of Sustainable Solutions & Managing Director UK, Leipa Paper Manufacture

Marie-Claude Ritt Sustainability Manager, Sylvamo   Paper Manufacture 

Niina Niemela Senior Manager, Sustainability, UPM Paper Manufacture

Pedro Filipe Silva Sustainability Manager, The Navigator Company Paper Manufacture

Isabella Bussi Group Head of Sustainability, Fedrigoni Paper Manufacture

Sandrina Machado Product stewardship and environmental specialist, Sappi Paper Manufacture

Laetitia Reynaud Policy Advisor, Intergraf, Printing 

Jens Kriete Sustainability Manager, Koeheler Group Paper Manufacture

Viktor Kovacic Managing Director, FEPE Envelope Manufacture 

Marco Martinez Product Manager Release Liners and Sustainability. Ahlstrom- Munksjö Labels and Packaging

Deborah Dorosz

Nicolas Coupry 

Sustainability Manager, Antalis

  Marketing and Sustainability Manager, Antalis

Paper Manufacture and Distribution

Louis Peake Group Sustainability Engagement Manager, Smurfit Kappa Packaging Manufacture

Rebecca Elliott Compliance & Sustainability Manager, Elliott Baxter Paper Distribution

Karoline Angerer Sustainability Manager Kraftpaper and Paper Bags, Mondi Paper Manufacture

Martyn Eustace Two Sides, Chairman

Jonathan Tame Two Sides, Managing Director

Josh Birch Two Sides, Campaign Manager



Delegate Organisation Sector reflected 

Stephanie Kienapfel Mondi - Head of Marketing & Business Development, Mondi Uncoated Fine Paper Paper Manufacture

Kati Murto UPM – Vice President, Stakeholder relations - Paper Manufacture

Fredrik Holgersson Holmen – Senior Vice President Sales Paper Manufacture

Wim Dootselaere Sylvamo – Head of Marketing  Paper Manufacture

Wolfgang Bürgers Leipa  - Marketing & Sales Director Paper Manufacture

Margarita Goltz Sappi Europe - Marketing Communications Paper Manufacture

Catarina Novais The Navigator Company – Marketing Director Paper Manufacture

José Manuel Pinheiro The Navigator Company – Head of marketing Tissue Paper Manufacture

Micaela di Trana Fedrigoni, Marketing and R&D Director Paper Manufacture

Maren Fohrmann Igepa – Marketing Manager Eugropa – Paper Merchant

Brigitte Abessira Antalis – Communication Manager Eugropa – Paper Merchant

Mathew Faulkner Canon  - Head of Marketing EMEA OEM

James Hewes PRCA – CEO Public Relations & Communications Association PR & Communications

Mark Davies Whistl - Managing Director DoorDrop media and President of ELMA (the European Letterbox 

Marketing Association)

Mail and Door Drops

Mike Turner ECMA - (European Carton Makers Association) Managing Director Packaging

Jan Le Moux Two Sides Country Manager - France Two Sides

Anne-Katrin Kohlmorgen Two Sides Country Manager - Germany Two Sides

Josh Birch Two Sides Campaign Manager - UK Two Sides

Martyn Eustace Two Sides - Chairman Two Sides

Jonathan Tame Two Sides  - Managing Director Two Sides
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European Green Deal: Putting an 
end to wasteful packaging, 
boosting reuse and recycling
On average, each European generates 
almost 180 kg of packaging waste per year. 
Packaging is one of the main users of virgin 
materials as 40% of plastics and 50% of 
paper used in the EU is destined for 
packaging.





M Ä N N E R F R A U E N K I N D E R S TO R E S

Von: adidas <adidas@de-news.adidas.com>
Datum: 22. Juli 2022 um 11:05:39 MESZ
Betreff: Jetzt neu: papierlose Lieferungen

Antwort an: adidas <reply-2002933-11_HTML-435270003-10964987-
3090@link.adidas.com>

Ein weiterer S chri t t zu mehr N achhal tigke it

 
 

Ein weiterer Schritt zu mehr Nachhaltigkeit Diese E-Mail online anzeigen

SCHLUSS MIT UNNÖTIGEM
PAPIER
Wir haben uns das Ziel gesetzt, unseren CO2-Fußabdruck zu verkleinern.
Weniger Papier zu verwenden, bringt uns diesem Ziel einen Schritt näher. 

In Deutschland und Spanien haben wir schon über 2 Millionen DIN A4 Blätter
gespart – das entspricht 19 Fußballplätzen! Deswegen sagen wir jetzt auch Bye-
bye zu Rücksendeetiketten und Hallo zu digitalen Lösungen. 

Willkommen im Zeitalter der papierlosen Lieferungen!

M E H R  E R FA H R E N  

"After internal review, we can advise that the 
statement you referenced is not part of our current 
or future communications plan. we continue to 
check our statements on paper as part of our 
checks."













I can confirm that we will be removing the statement “it’s 
better for the environment, so it’s better for everyone” 
from AXA Insurance UK plc’s marketing material. We will 
be making this change as soon as operationally feasible.

I would like to thank you for bringing this important 
matter to our attention.

Yours sincerely

Mark Gardner

Chief Counsel – AXA Insurance



“EnvoPAP, a leading sustainable materials company, creates products from discarded agricultural fibres, offering a 
sustainable alternative to traditional paper and packaging materials that rely on deforestation and fossil fuels. 

This unique approach not only saves trees and reduces air pollution, but also minimises plastic waste, and 
supports fair pay for farmers. By ensuring the sustainability of our products’ start, use, and end-of-life, envoPAP is 

leading the way to achieving Net Zero.”
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https://lovepaper.org/
https://de.lovepaper.org/
https://it.lovepaper.org/
https://lovepaper.org.br/
https://al.lovepaper.org/
https://lovepaperna.org/


https://www.twosides.info/love-paper-logo-in-use/
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https://www.twosides.info/campaign-update/
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Paper and Packaging 
Producers, € 247,643, 72%

Associations, Paper, Packaging, 
Post, Print, € 28,000, 8%

Pure Packaging producers and 
converters, € 26,164, 8%

Paper Merchants,(Central Funding), 
Local Merchants contribute 

separately.  € 22,000, 6%

Trend Tracker 
Contributions, € 21,262, 

6%

Split of Central Funding by Member Type
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€ 350,000 € 360,000 € 370,000 € 370,000 € 370,000

€ 257,000
€ 233,000 € 233,000

Eurograph/Eurograph Member Contributions

Year 1 
of EG 

Funding 
to TS 

Ending 
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Central 
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