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Agenda

TWO SIDES

« Campaign update
* Tackling Greenwash
« Consumer engagement (Love Paper)
 Resources & Materials
 Research - Trend Tracker 2025
« Communication & Reach

* Funding
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An Industry Under the Spotlight

Never has there been a Consumer Mistrust
time when sustainability
has been so high on the
agenda for all
stakeholders

TWO SIDES

* Industry still seen as
responsible for forest loss

« High recycling rates not
understood

Legislative
Volume Decline

« EUDR - deforestation-free
products

« PPWR - Packaging and
packaging waste regulations

 EU Green Claims,
Greenwashing regulations

* Move away from
communication paper
continues

» Greenwashing still being used
to support digital switch
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About Two Sides

Founded in 2008, Two Sides is a
global not-for-profit, membership
organisation promoting the unique
sustainable and attractive attributes
of print, paper and paper-based
packaging.

600+ members globally

Members include;

Industry associations, paper manufactures and
distributors, printers, mailing houses, postal

operators, envelope manufacturers, packaging
converters, OEMS, creative agencies & brands.
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Europe - Country Managers

TWO SIDES

Magnus Thorkildsen
Country Manager

Martyn Eustace - Two Sides Nordics

Chairman Josh Birch

Campaign Manager
Two Sides UK ¥

il

Jan Le Moux
Country Manager
Two Sides France

Jonathan Tame
Managing Director

Two Sides Europe Naciye Schmidt and

Anne-Katrin Kohimorgen
Country Managers
Two Sides Germany

Pedro Felipe Silva Massimo Ramunni
Country Manager Country Manager
Two Sides Portugal Two Sides Italy




Sustainability Steering Group

Delegate Organisation Sector reflected
Cynthia Wee Communications Manager, PostEurop Post
Dr Rick Stunt Group Paper Director of Associated Newspapers UK and Chairman of NME Newsprint Newspapers

and Environment Working Group

Sarah Lesting

Head of Sustainable Solutions & Managing Director UK, Leipa

Paper Manufacture

Marie-Claude Ritt

Sustainability Manager, Sylvamo

Paper Manufacture

Niina Niemela

Senior Manager, Sustainability, UPM

Paper Manufacture

Pedro Filipe Silva

Sustainability Manager, The Navigator Company

Paper Manufacture

Isabella Bussi

Group Head of Sustainability, Fedrigoni

Paper Manufacture

Sandrina Machado

Product stewardship and environmental specialist, Sappi

Paper Manufacture

Laetitia Reynaud

Policy Advisor, Intergraf,

Printing

Jens Kriete

Sustainability Manager, Koeheler Group

Paper Manufacture

Viktor Kovacic

Managing Director, FEPE

Envelope Manufacture

Marco Martinez

Product Manager Release Liners and Sustainability. Ahlstrom- Munksjo

Labels and Packaging

Deborah Dorosz
Nicolas Coupry

Sustainability Manager, Antalis
Marketing and Sustainability Manager, Antalis

Paper Manufacture and Distribution

Louis Peake

Group Sustainability Engagement Manager, Smurfit Kappa

Packaging Manufacture

Rebecca Elliott

Compliance & Sustainability Manager, Elliott Baxter

Paper Distribution

Karoline Angerer

Sustainability Manager Kraftpaper and Paper Bags, Mondi

Paper Manufacture

Martyn Eustace

Two Sides, Chairman

Jonathan Tame

Two Sides, Managing Director

Josh Birch

Two Sides, Campaign Manager

|
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Marketing Steering Group

Delegate

Stephanie Kienapfel

Organisation

Mondi - Head of Marketing & Business Development, Mondi Uncoated Fine Paper

Sector reflected

Paper Manufacture

Kati Murto

UPM - Vice President, Stakeholder relations -

Paper Manufacture

Fredrik Holgersson

Holmen — Senior Vice President Sales

Paper Manufacture

Wim Dootselaere

Sylvamo — Head of Marketing

Paper Manufacture

Wolfgang Blirgers

Leipa - Marketing & Sales Director

Paper Manufacture

Margarita Goltz

Sappi Europe - Marketing Communications

Paper Manufacture

Catarina Novais

The Navigator Company — Marketing Director

Paper Manufacture

José Manuel Pinheiro

The Navigator Company — Head of marketing Tissue

Paper Manufacture

Micaela di Trana

Fedrigoni, Marketing and R&D Director

Paper Manufacture

Maren Fohrmann

Igepa — Marketing Manager

Eugropa — Paper Merchant

Brigitte Abessira

Antalis — Communication Manager

Eugropa — Paper Merchant

Mathew Faulkner

Canon - Head of Marketing EMEA

OEM

James Hewes

PRCA — CEO Public Relations & Communications Association

PR & Communications

Mark Davies Whistl - Managing Director DoorDrop media and President of ELMA (the European Letterbox | Mail and Door Drops
Marketing Association)
Mike Turner ECMA - (European Carton Makers Association) Managing Director Packaging
Jan Le Moux Two Sides Country Manager - France Two Sides
Anne-Katrin Kohlmorgen Two Sides Country Manager - Germany Two Sides
Josh Birch Two Sides Campaign Manager - UK Two Sides
Martyn Eustace Two Sides - Chairman Two Sides
Jonathan Tame Two Sides - Managing Director Two Sides
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Greenwash spans both paper e
and paper packaging sectors |y \s=

* Persistent messages pushing driving consumers to

digital coommunications " Help us help the planet

with paperless bills

« Changes to EU Packaging Waste Directive, will
reduce secondary packaging

 An increase of Greenwash messages related to
packaging reduction is expected

 Boutiqgue manufacturers of alternative “Tree-Free”
paper (bamboo, grass) seize opportunity to make
sensational misleading and exaggerated
statements

« NGOs and campaigns, example Canopy, World
Counts, pushing the narrative on alternative fibre,
resource efficiency, and using less =z

Brands get creative to ditch |

secondary packaging

Consumcers are tired of excess packaging. Brands are seeking to meet
cnvironmental demarnxds without selling their products shoet
= AL e i AN O P

|

TWO SIDES

European Green Deal: Putting an
end to wasteful packaging,

boosting reuse and recycling

On average, each European generates
almost 180 kg of packaging waste per year.
Packaging is one of the main users of virgin
materials as 40% of plastics and 50% of
paper used in the EU is destined for
packaging.

H European
Commission




Current German Examples

BMW Financial Services

MEIN FINANCIAL
PAPIER WAR GEST

@ —* ROLLS ROYCE

Sehr geehrte Damen und Herren,

Ressourcenschonung steht bei der BMW Group im Zentrum der Unternehmensausrichtung. Dies
beschrankt sich nicht nur auf die Fahrzeugproduktion, sondern umfasst alle Unternehmensteile. Wir, die
BMW Bank als Teil der BMW Group, méchten gerne gemeinsam mit lhnen ebenfalls einen Beitrag leisten,
um unseren dkologischen FuBabdruck weiter zu reduzieren

Vor diesem Hintergrund haben wir uns vorgenommen, weitestgehend auf Papier zu verzichten. Wir
freuen uns sehr, wenn Sie uns bei diesem Vorhaben unterstitzen und unser Online-Portal Mein BMW
Financial Services nutzen. Dort haben Sie papierlosen Zugriff auf Schreiben der BMW Bank und fir
Sie relevante Informationen — Gbersichtlich und klimaschonend.

Oldenburgische Landesbank

. Q suthe @ s L Services & Autrage  [7] Die 0LB
ulB Privatkunden v
BANK Onlinebanking  Digitale Filiale ~ Konten und Karten  Anlegen  Finanzieren  Versichern  Immobilien

Privatkusden > Oalinehankieg > OLB Dnlinebanking > OCslineseryi

Das Elektronische Postfach: Bankdokumente einfach digital verwalten

Sie nutzen bereits das Onlinebanking der OLB und wollen |hre Bankdokumente ebenfalls online erhalten? Hier erfahren Sie, wie Sie sich fiir das
elektronische Postfach im Onlinebanking freischalten.

Freischaltung fiir die digitale Zustellung Ihrer Bankunterlagen im OLB Onlinebanking

n Eintoggen n Service aktivieren n Aktivierung bestatigen
Melden Sie sich mit Ihren Zugangsdatan zum > Sle die 2 Ihrer > Bestatigen Sle die Aktvierung mit Ihrer
Onlinebanking an. unter dem *Service- elektronschen Unterschrift odor TAN.

Postfach-Services™.




Adidas - Success August 2024

Ein weiterer Schritt zu mehr Nachhaltigkeit Diese E-Mail online anzeigen

6,06 million
customers

NO MORE UNNECESSARY PAPER

We have set ourselves the goal of reducing our carbon
footprint. Using less paper brings us one step closer to
this goal.

/ "After internal review, we can advise that the

statement you referenced is not part of our current
or future communications plan. we continue to
check our statements on paper as part of our
checks."

SCHLUSS MIT UNNOTIGE
PAPIER

Wir haben uns das Ziel gesetzt, unseren CO2-FufRabdruck zu verkleinern.
Weniger Papier zu verwenden, bringt uns diesem Ziel einen Schritt naher.

In Deutschland und Spanien haben wir schon Uber 2 Millionen DIN A4 Blatter
gespart — das entspricht 19 FuBballplatzen! Deswegen sagen wir jetzt auch Bye-
bye zu Riicksendeetiketten und Hallo zu digitalen Ldsungen.

illkommen im Zeitalter der papierlosen Lieferungen!




VRM - Success July 2024

VRM

Sparen Sie am Papier,
nicht an den Nachrichten.

Liebe Frau Kraust,

das digitale Komplettpaket Ihrer regionalen Tageszeitung liefert taglich lokale
Nachrichten und Themen aus aller Welt. Und das bei gleichzeitigem Verzicht auf Papier —
helfen auch Sie der Umwelt. Anlisslich des heutigen Weltumwelttages schenken wir
Ihnen 4 Wochen kostenlos unser digitales Komplettpaket! Uberzeugen Sie sich selbst
von den zahlreichen Vorteilen der digitalen Zeitung.

4 Wochen gratis lesen

Digital komplett — jetzt selbst iiberzeugen:

The complete digital package of your regional daily
newspaper delivers local news and topics from all
over the world every day. Without paper you too
can help the environment.

V|

Entdtcrerroreeoeroorm T T OO IO T SO = OO T TP SC T ITC T T TR

Ihnen grolie Geschichten aus den Bereichen Gesellschaft, Politik, Umwelt, Sport und vieles mehr - in moderner
Magazin-Optik. GenieRen Sie fesselnde Reportagen und Interviews sowie vertiefende Analysen zu aktuellen
Themen. Tauchen Sie ein in die Welt der Sonntagsausgabe und lassen Sie sich von spannenden Berichten sowie
vielen weiteren unterhaltsamen Inhalten inspirieren.

Digital komplett

inkl. E-Paper, Web & News-App

E-Paper am Sonntag

Kostenloser Zugriff auf alle Lokalausgaben

Spannende Podcasts und knifflige Ratsel

v
v
" Newsticker, Zoom- und Vorlesefunktion
v
+ Inklusive Newsletter

\/

Uber alle Kanile bestens informiert

I S T U T S Y PN PO T PR T




Esprit - Success October 2024

................... @ Doopl @ kalender @ KBMpro @ NewsAkiall & mite
PDF e-Invoice PDF Image Papier
Fapier vermeid hhal ) v v b4
Geld fiir die Post v v *
arbesserte Transparenz v (\/) (\/)
erbesserte Dat Jaliat und t v (\/) (\/) R d f W b .t
Lieferanten sehen den Sta Rechnungen v b4 b4 e m Ove ro m e S I e
L e
[,
€ 3 @ % es % o
o/ Hoher Vortei (\/) v % Keinvorte 88 & oive [ xalencer B oocs @ =] Ao @ oo n & coal.. (@ =] =] »

=SPRIT

PDF e-Invoice

404

The page you are looking for could not be found

Papier

Return Hol me

Als latzte Maglichkait kinnen Sie Rechnungan in Papisrfo
bevorzugte Option und digjenige mit den wenigsten Vors

e e, "Avoid paper (be sustainable)” “This is our least preferred option
o Lot and the one with the least benefits for you. Help us save paper

and refrain from sending invoices by post in the future.”
_-‘—

n n




Current French Examples

Interganche

UN GESTE EN MOINS POUR LA PLANETE.

’est la fin
des tickets papier !

Devenez membre
Club TotalEnergies®

Bonjour

Vos courses du 1971172022
D'un montant de:

16.85€

Dans votre Intermarché de Paris,
21 Rue Beancion
75015 Paris

Vous trouverer volre ticket de caisse en
pitce jointe de cel email,

Merci pour volre Midélté, On espére vous
revoir Lrés bienthl,

L'équipe Intermarché




Fonico

=asFONCIA

TRANSITION VERS LA DEMATERIALISATION
ACCES A VOS DOCUMENTS VIA MYFONCIA

Chére cliente, Cher client,

Chez Foncia, nous sommes constamment a [a recherche de moyens innovants pour
améliorer nos services.

Dans cette optique, nous nous tournons vers la mise 3 disposition €lectronique de tous
vos documents directement dans votre espace client MyFoncia a compter de ce jour:.

Cette transition vers ke numérique permettra de réduire notre empreinte carbone tout
en simplifiant et sécurisant I'accés a vos informations importantes.

Accessibilité instantanée : \fos documents seront disponibles dés qu'ils
seront générés, vous permettant un acces instantané depuis nimporte quel
apparedl connects a Internet.

H Ecologie et durabilité : En iminant I'envoi physique, nous réduiso

no ns
notre impact sur Fenvirc nten & isant des 525 et en mini-
misant les déchets.
[ —

E jes : La dématérialisation de vos doc permet d'écono-
miser les frais d'affranchi pour I ble de la copropriété. /
, N T —

Sécurité renforcee : La mise 3 disposition electronique offre un moyen
sécurisé de stocker et de consulter vos documents, renforcant ainsi la con-
fidentialité de vos informations.

V

Removed from Website

Transition towards dematerialisation. Access your
documents via myfonica.

Ecology and durability: eliminating the physical
environment, reducing our impact on the environment by
saving resources and minimizing waste




SNCF

RECHERCHER Q ACCESSIBILITE I FRANCAIS

SNCF
@ TRANSILIEN Se déplacer Tarifs & Services & 9 Mon compte

& visiter » forfaits » réseaux sociaux »

PRET A SAUVER QUELQUES HECTARES ?

Oublie le papier, la souscription au forfait
imagine R 2019 / 2020, ¢’est 100% en ligne !

SUSCRIRE -

PRPACUAING NEPARTC

Removed from Website
Ready to save a few hectares.

Forget paper, subscribing to the imagine package. It's
100% online




AXA - Jan 2024

Email address:

customers

9 million

We‘ve gone paperless, it's better for the
Mobile number environment, so it’s better for everyone.

Add a landline number 4

\

We've gone paperless; it's better for the environment, so it's better for everyone. But because we know
some customers prefer it, you can still have your documents posted to you, just untick the box below.

s, I'm happy with online documents /

Accessibility and support

We're here to help our customers, no matter what. We offer various types of support, such as
documents in Braille, large font and audio formats, and the option to add a trusted person to your

| can confirm that we will be removing the statement “it’s
better for the environment, so it’s better for everyone”
from AXA Insurance UK plc’s marketing material. We will
be making this change as soon as operationally feasible.

| would like to thank you for bringing this important
matter to our attention.

Yours sincerely

Mark Gardner
Chief Counsel — AXA Insurance




envoPAP

The Sustainable Materials Company

How Is envoPAP Better than recycled paper?

Itis a long established fact that a reader will be distracted by the readable content of a page when looking at its
layout.

=
L.

No purification Reusing waste Saving carbon
needed materials footprint

a good example of using It has 38% carbon footprint
ergy to reuse waste Saving comge
1a

sntior

“EnvoPAP, a leading sustainable materials company, creates products from discarded agricultural fibres, offering a
sustainable alternative to traditional paper and packaging materials that rely on deforestation and fossil fuels.
This unique approach not only saves trees and reduces air pollution, but also minimises plastic waste, and
supports fair pay for farmers. By ensuring the sustainability of our products’ start, use, and end-of-life, envoPAP is
leading the way to achieving Net Zero.”
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ENGOs are still a problem
canopy S— o [ -

TWO SIDES

WE PROTECT FORESTS,
SPECIES, AND CLIMATE

Together with our partners, | <«
we focus on sustainable i
alternatives to logging
Ancient and Endangered
Forests, including:

ARE LOGGED EVERY
YEAR FOR PAPER
PACKAGING.

It placed end-to-end, those trees would wrap
around the Earth 1,037 times

Recycled content: Use of recycled and post-consumer recycled inputs is
the best way to minimize the impact on forests.

Next Gen Solutions: Alternative fibres, made from things like agricultural
residues (ie. wheat or flax straw), make great paper for packaging while
reducing reliance on forests and lowering emissions.

packaging or rethink it all together.

FSC Certification: When forest fibre is needed, we encourage partners to
source their packaging from suppliers with the highest environmental and
social standards.



Greenwash

TWO SIDES

As of Q3 2024: |

PRESS RELEASE

31.10.24, London 11:00 GMT

« 2,830 Com pqnies engqged (1,815 EU) D e

Two Sides has ch ged over 2,800 organisations found fo be commumcaﬂng greenwashing
fo their ¢ A fiing in more than 1,260 org

n

or

misleading anti-paper statements.

« 1,266 have changed their messages (811 EU)

have previously relied on paper for customer communication shifting their custorners from fraditional

peper-based services fo digital platforms to cut costs. This fransition is often cccompanied by misleading
and unsubstanficted environmental marketing claims like "Go Green - Go Paperless’ or "Choose e-billing

* CGlobal Press release update 315 October 2024 | = s,

| Consumer praferences are being ignared in the push to digilc! communications Data from the 2023 Two
Sides Irend Trecker' report revecled thot 55% of European consumers believe that compenies’ |
enviranmental arguments for switching to digital are misleading and are primarily about reducing
compeny costs. Additionally, the research shows that 76% of consumers want the option to choose and

do not want to be forced over to digitel communications |

As corporate sustainabilty goins cttention, other seclors like fissue and poper-based packoging are olse

facing Greenwashing, with products being misleadingly marketed os more sustaincble. These claims
o e ~ D F often cite various erwironmental reasons, such as the use of new or altemetive fibre sources, but anz
Deutsche Bank

Two Sides furope Managing Director Jonathan Tame says, *These gresnwash claims nat only breach
established envirenmentel markefing regulafions but also harm an industry with o well-esteblished and
continually improving environmental treck record. For from ‘seving trees,” ¢ healthy market for forest

‘ products, such as paper, encourages the long-term growth of forests through sustainable forest
. | management. Many of the arganisctions we challenge are surprised 1o learn that European forests have
N atwe St ‘ aciually been expanding by the equivalent of 1,500 footbell pitches every day.”
S a r k a S S e \ Globally, Two Sides hes engaged over 2,800 arganisctions making misleading cleims about paper. In
| Eurcpe alone, 811 companies, including Seuth West Water, New Look, BMVW Financial Setvices and

Deutsche Bank, have removed ar chonged these statements

1t remains vital thet these misleading messcges are challenged te ensure that the industry’s grect

environmental record is ecknowledged and to protect the livelihoods of thousends of people who work in
| the forest, peper, packaging and print sectors from the impact of epportunistic end deceptive greenwesh

marketing,” Tome said

Twrc Sides UK » y $

+44107327 262620 Erau o ¢ .

iCon Cante, Eastern Way, Dover irzd Kingdom

Mercedes-Benz
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Love Paper messages reach 230m+ European
consumers every year. Off the page and online

AMAR PAPEL E FACIL

O papel e a comunicagdo
impressa sdo ferramentas
altamente eficazes na

alfabetizacdo

PAPER
[T ——

o zioes
BE weewweade o br

oQv

10 likes

—==L . Over 2,000 Love Paper adverts
T - placed in Europe yid

'53.6 million metric tonnes
(M1) of e-waste was produced
across the world in 2019.

Two Sides Deutschland Saue: Ghobol Ewaste Mo, 220

1mpr)e S Lj‘() i 27 November at 08:09 - @

5 A

Paper flowers have gained more and more popularity o : Qv

S H B Liced Ly soulgardenpoems and
few years. Especuz?lly for weddl'ngs and o.ther celebraton .. ... e o s
paper offers a unique alternative to traditional flowers t vwwwiovepaperinfo S p

16 others

&!ﬁe;‘;;odaeconoml; definitely not as durable as their siblings made of pape:-

% j deve . £+ - See original - Rate this translation




Love Paper Website

Consumer friendly information for people who see adverts/social media posts and want more
information.

Provides links to Two Sides website for ‘deeper dive’

Regional sites in:
Europe (English): hitps://lovepaper.org/

Germany: https://de.lovepaper.org/

ltaly: hitps.//it.lovepaper.org/

Brazil: https://lovepaper.org.br/

Latin America: hitps://al.lovepaper.org/

United States: hitps://lovepaperna.org/



https://lovepaper.org/
https://de.lovepaper.org/
https://it.lovepaper.org/
https://lovepaper.org.br/
https://al.lovepaper.org/
https://lovepaperna.org/

o [ J
Helping Brands tell the sustainable o
(]
story of their paper use
LOVE PAPER LOGO IN USE
il THE MATERIALS AND PRODUCTION METHOD USED
\ A INTHIS PROSPECTUS WERE CAREFULLY SELECTED
T0 SUPPORT OUR COMMITMENT TD
ST oy
e e s
oS e - .35.':"?’@6 Trm——

=
'r l"‘ a
CRLE s . 4
www Iovepopee o1 d e A . :
i o Hobeot Mencop Popier Geahom & Green
IE 4% L33 o1 @ mate frnm rarnaval A r maletiz.s, and ane free fron minaralo i Cotulogue b ol mercia
&
L:’ PLEASE RECYCLE THE PACKAGING AND PROSPECTUS WHEN YOU HAVE FINISHED WITH THEM. T - - :“-f
r-.n.::-: * e ’ -
o "g. a@
/ i J
» | E&n‘.ﬁ'? 1
- — e —

Mirt Voiwer Rois Spoce NK Top Of The Pops
| Catakogue Cotalegue Brochure Papor Weop



https://www.twosides.info/love-paper-logo-in-use/

Love Paper can support the story that brands
want to tell about their sustainable packaging

KARTON

PACKAGING

PACKAGING

www.lovepaper.org www.lovepaper.org

CORRUGATED
EOA ARR% PACKAGING

o) ! www.lovepaper.org www.lovepaper.org
9
2t e § ¢
ol I PAPER
o @ 2 3 | CUPS
= b 5 s

www.lovepaper.org www.lovepaper.org



Example of Love Paper in use Design & communication

competition creating promotional

|'|'0|Y adverts

ORIGAT, LACARTA ORIGA

A LA CARTA ORIGAMA LA CARTA

EEEEEEEE

Engagement with graphic schools and
Universities to talk about the sustainability
of paper and a future in the industry




AMA LA CARTA - LOVE PAPER

Chi Vive del bosco, lo protegge! Cosi fa anche la carta a

0R|G VIA LACARTA Non restare
D) LN FORMA SOSTENIBILEAL TUQ PENSIERD

indifferenziato.

Whoever lives in the forest protects it! So does paper.

October'24

ol / More than 260 posters in all
Wy the stops of Milan Metro for 15

days
Call to action is to Love Paper
2 ltaly Website
s = Looking for budget o do this in
o= ‘ : Rome 2025



Love Paper Week

 Love Paper Week — A global initiative for the
industry to collectively champion paper,
sustainability and attractiveness, to
consumers and business.

LOVES
PAPER

WEEK

3rd - 7th Feb 2025

lovepaper.info/lovepaperweek

 Simple assets and resources, communicated
widely, for the industry to use through social
media and other individual company
communications.

* Year 1, modest activity but growing year on
year to be a truly recognised week.

« Mobilise everyone in the world of paper to
celebrate a week/day. From direct mail and
sack paper to corrugated board.



Love Paper Week Activity 4
oy WEEK

3rd - 7th Feb 2025

lovepaperinfo/lovepaperweek

« w/c 2" December:
Press release on Love Paper Week live.

« w/c 9 December:
Contact all members/stakeholders about Love
Paper Week and ask them to get involved.
Share creative assets for them to use — email
footers, logos, social content.

« w/c 6™ January: N
Landing page live 15t week back after Christmas = WEEK ?edafe your lsve '
break. Newsletters sent out on Love Paper Week. 3rd - 7th Feb 2025 or paper proaucts!

« w/c 3" February:
Love Paper Week live! Content going out on
social media every day that week.

« w/c 10t March: - o
Report created on engagement and results.






Marketing Materials And Tools

Myths & Facts Booklet

Print.and Paper
Myths & Facts

ortant to
Facts from the Myth
The Zucpean oope Indushy €9
Rodet when il Lomes | suskeicbl sorosd

aw roka s, reoect & snegy and
rodrgrots.

Priv, Faper and
Papes Fockaging
hove & grect

TWO SIDES

Packaging Facts Booklet

. T——

Paper Packaging
The Natural,Choice

e, Paper ond
Papes Packagng ‘

have been growing by over 1,500
ery day
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About Two Side
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management preserves biodiversity
d= forests for future genarations

. The Fact - Paper is highly recycled and maturally sustainabls

07, The Fact - virgin fibres from sustainably managed forests are

needed to maintain the paper cycle

09, The Fact - Most of the energy used is enewable and carbon

intensity is surprisingly low

11, The Fact - Paper prodiction is dependent on water, get relatively

Little is comsumed

19, Thee Fact - Thie paper industay supparts & circular sconany)

15, The Fact - Flectranic cormmanication also has environmental

impacts

17, The Fact - Kany consumess value paper-hased communication

20. Sources
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Fact Sheets

Paper Production an

Sustamablé Forests .

TWO SIDES
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Paper Packaging, The Natural Choice -“--‘-,-,—;-.a;T e
Paper Bags, The Natural Choice hfi“i;rfﬂf;ﬁ:r fe

Paper Production and Sustainable Forests

Paper Recovery & Recycling e e . B e e S e e s
Forest Benefits and Biodiversity :

Renewable Energy & Carbon Footprint
Paper From Alternative Fibres
Paper’s Water Footprint
Greenwash s e
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Fast 80 % der Abfalle im Meer
stammen vom Land. Das meiste davon
ist Kunststoff. Inzwischen finden wir
Plastik in den Mdgen von Sesvigeln
und gestrandeten Walen. Fsist
offensichtlich: Wir mdssen handein
Lavpen her U lorraingr Creranu Vel Meverber 2T

The impact on the envronment caused by discarded man-
made materials hos reached eritical levels.

There Is now a greater need than ever for packaging to
be sustainable throughout its life cycle. Packaging should
incorporate eco-design at its inception, use responsibly
sourced raw materials, and be manufactured using efficient
processes that are driven by renewable energy. Packaging
should be re-used or recycled wherever pessible, then sent
to the mest approprigle end-of-life solution, such as
incinerafion for energy generation or corposting.

Paper packaging is part of the solutien. Paper packaging is
made from weod fbre, a natural and renewable material
that is highly recycled.

The Sustainable Choice

The key raw material for making paper pockaging is
callulose fibre from treos, a natural and renewable ond is
o highly recycled raw material.

Virgin fibre is sourced from sustainably managed forests.
Despite consumer perception, European forests are growing
e cive  Pevhasmoe OO qnd 000 Coreeemm fnrmed mmunr

Poper and cardboard is the mest recycled packaging
material in Europe. In 2018, 82.9% of all paper and eardboard
was recycled, outperforming metalic packaging (80.1%)],
glass packoging [F4.7%) and for exceeding that of plastic
packaging [41.8%).2

In Europe, paper fibres are recycled and re-used 3.8 times
on average.’ However, laboratory experiments have shown
fibre can be recycled significantly more, up fo 25 times*
Developing efficiencies in recycling processes, improving
wollection systems and increasing consumer action may
one day help realise this potential.

The European paper packaging
industry aims to reach an ambitious
recycling rate of 90% by 2030.
Aawergraen, 2021

Product Protection

Packaging plays an essential role in minimising damage




Insight Articles

« Alternative email footers

« Paper from alternative fibres

* Tissue made from trees

« Single-use vs reusable packaging

« The importance of paper-based
materials in education

« Which is best, print or digital?

« Regulatory overview, print & paper

Single-Use Vs Reusable Packaging,

Which Has The Lowest
Environmental Impact?

Juy 2023

As we move foward a “zero-carbort’ future, can
rofilcblo, semi. to protact

Preserving products, particulary food and medicit
ond sometimes aluminum, This has reducad was
recyding eadh layer at scale whilst baing econam
other bia-based materials ore increasingly possi
dhonges offen requiring capital investment. For ay
with widely recycled or compostabie materiak & |
mechanical and shek-lfe performance.

This Is where and he ofn

The Importance Of Paper- b
Based Materials In Education

Juy 2023

usa of non-ranewable, carbon-rich resourcas.

Having a welkinvested, harmonised wasie recowd
difierant bocal authoriias manage varying waste ¢
recycied 38% of plosic in Eurcpe due 1o the wida
rates for axceaded that of piastic with 82% of pap

The pending Europecn Padkaging & Pockaging W
umantly under review in Brussels and this new B

* Reduca the ganeration of packaging waste
* Promote a drculor economy for packaging in {
* Promote the uptake of recycled content in pad

o undarstand future frands, if's ofien o good idag
developed, partiauarly when many resourcas and

Corrugated Packaging

Single-foce corrugated lona layer of mel-fed papg
In Englond In 1856 by Edward Healy and Edward |
wear, ninateen years |ater, in 1871, an Amarican, {
transportotion. In 1894 two other Americans; Hen|
comugated fo make a strong, lightweight and rigil
when converted Info versatie, stackobie boxes. T

Today the global cormugated box secior consumag

predicted to grow by 6.4'% by 2028
-
44 227 262920 @wosesUx.
wewowsides. b0 QrwostesUx

Over yea g
ond porfable technology has change

While maryy of these changes am nod
in this arficle, msearchers are beginnin

In the past 10 1015 years, there has bad
onfne, This shit accalerated ropidly du
this increasing reliance on digital mefit
Information. Thes s also growing con

Dighal Vs. Papor-Based Maer|

In 2018, researchers in szl and Spal
digital fxt and printed ted. They foun
fexts !

Similarty, a study involving milions of |
Development I0ECD) found that thosa|
occounfing for sociol background and|
9-10 years) "who used fablets in all ordl
usad them—a L fo

Which Is Best, B
Digital Or Print Communications?

March 2024 lnS?gh'

ANl too often going L] by wanting to move their customers on-iine 1o reduce cost, with

of lower Impocts. However, the benefits and effectivanass of one medium
over the other is not that dear cut. Furthermore, the impact of digital communications is not consequence free, foo offen
ignomd and not fully understood.

Since the invention of the first parsonal computer in the mid 1960's, the world of digite I to be able
10 process, store and acoess data instanty anywhera on the plonet. The pace of change has been brecshiaking, and that change
is only going to quicken thanks fo the voracious demand for high-speed mobile and 1o power our i

world ond e Intermet of Things (o), Arffidal Infalligence (AN, Augmented Reality (AR, Vitual Redlity (VR, automation and
Much of this has hod a posiive impact on our ives thus far, parficulorly connecing people over long distances.

Patricia Alexander is a psychdogist af
although students think they learn mol
the problem can be attibuted fo e §
fext messages or soclol-media posts;
oftertion and thought, people still fend

As well as encouroging us 1o read quit
mental maps thot help us fo remembal
but thafs far more difiout when scrolll
just when scrolling that tha brain strug
story, some of them mod a printed val
the chronology of the plot better than f|

The banefts of paper-basad karning i
olso produce battar results. A 2004 sty
notes on a laptop. When it coma fo e
notes for 10 minutes bafore tha wst, “th

-
ow
Wewows des o . ow
/o
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Unfortunatedy, ifs not ol good news!
The Environmental Impacts Of Digital

The environmental impadt of this dighal evolution cannot be ignored. Tha ICT, and C ch Industry
occounted for 4-6% of global aleciricity use in 2020, which is mare than 2% of global greenhouse gas emissions. With inceasing
demand, the ICT Industry is expecied fo Increase s global eledridty use over the next dacade

Coupled with the energy requimments to power digifal ¢ ions, the demand for
growing ot a comparable rate, creating o huge waste chalienge for futuse generations *

rare aorth mineraks is

The dectronic wase probiem is colossal and growing quicky. In 2019, the industry produced 53.6 million tornes of wiasta globally.
When precious materials ke ion, copper and gold are thrown oway, this fuels more extraction through mining with consequential
negaive environmental and social im pacts. This problem is compounded by the fad fiat only 42 5% of e-waste wos collected for
recyding in Europe in 2020."

Much has baen writien about the impact on our heatth, particularly for younger peopie, by the addiciion to elacironic davices,
Decreasing lavels of concentration, o decrease in memory refention and a negative impact on our wellbaing. Al this takes its foll
on sodety and leods fo In meaningiul communication*

Printed Taxtbooks Make A Return To Education
As reporied In the UK Guardion newspaper®, a soon-o-be published, groundbreaking study from neuroscientsts af Columbla
Univarsity's Teachers Colege has come down dadisivaly on e mattar: for “deaper reading” them is a cear advamiage fo mading a

fead on paper, mither han on @ screan, where “shalow reading wos dbsenved”. This resaarch (s not unique and follows other country
concams about ha removal of texdbooks from schooks.

Swedan was one of the first Europeon countries that adopted digitsation wthin its educational curricula In 2018. It has now
oennouncad going back to using prinfed taxtbooks in an affempt fo improwe educafion, Swedish Minitar of Educafion, Lotia Ednolm,
onnounced in an artide published in Giteborgs-Posten, Juna 2023, that It was proven by studies presented by the Swedish National

Agency for Education that g can than ing digital content *
g Print, and
*44 [ON327 262920 @wosdesUr Pope: Faper
weOwos ides o ) @wosKesUx .
o ol
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Factographics And Mini Videos

TWO SIDES

« 20+ Factographics on the sustainability
and aftractiveness of paper, print media _
and paper packaging. BRe oot b, S

than Switzerland!
* 20 Mini Videos

Between 2005 and 2020, European forests Le foreste europee, che forniscono legno per

la fabbricazione di prodotti di carta, crescono
ogni giorno di 1.500 campi da calcio!

;
:

To finc out mere inferesting focts, Per scoprirg fotli pil interessonti visto »
visit v it.twosides info

R R 1
* |deal for social media

]
90 % des in der europdischen Papierindustrie
verwendeten Wassers'wird in-guter Qualitat

in‘die Umwelt zurtckgefiihrt: 3

65 % des Francais ne fontipas attention‘au
publicites quis’affichent,surileurs ecrans.

Gl @ Cop iy
2 i )

= i
"“ For weitera Faklen sesuchen Sie bibe » Découvrsz la periomrence snvivenremrentalk: »
) detwosides.info du dupicy s friwesides.info

70 % der VerbratuicherWiirden'durch

82% av pappersforpackningarna atervinns Direktwerbung zu einer Online-Aktivitat,

1 Europa. Det ar det mest atervunna
forpackningsmaterialet i varlden!

wie den Besuch einer Website oder einem
Online-Kauf bewegt.

Discover the facts about paper

www.twosides.info

Kiill: Eurazal, 2628

Far mer fokta, bessk » Fir weitara Ficlen sasuchian Sie bitie »
nordics twosides info detwosidesinfo s




Can Be Personalised For Members And Supporters

Zwischen 2005 und 2020 wuchsen
die Walder Europas um-eine Flache von

58.000 km? - eine Flache, die grofser

ist als die Schweiz.

Quelle: FAO,
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En France, les emissions directes'de CO; 4
de l'industrie de la pate et du papier ont 1
Bl

diminué de 38 % entre 2005 et 2018: E
Source: COPACEL statisquos 2019, :

3
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The recyeling rate for'paper and cardboard
packaging in the EU is 85% (58%-globally).
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TWO SIDES

! Tryck och Papper-

Muyter och Fakta

o
Papierverpackuigen
Die Entscheidung fiir Natirlichkeit

Pnn'r and Paper
Myths & Facts

Paper and paper products
only account for 0.8% of
European greenhouse
gas emissions.

European Environmental Agency [EEA), 2020

Discover 1he facts about paper
sides.info




Content And Resources Can Be Used By Our Members

TWO SIDES

BN LEIPA UK LIMITED + Follow
LT 2 rioecs
‘®

Bu RGOTALKS

Did you catch Two Sides UK's interview with our very own Sarah Lesting yesterday?
We what Two Sides do and promote the right use of paper and hope t EMPHA
oG Poper o $oms 715 followers
4d - ®
Two Sides UK
s D ® s Packaging and Product Design, inspired by trees and bees.
g i s BPIF - The Heart of British Print + Follow
Watch the latest Two Sides Insight Interview With Sarah Lesting! Paper honeycomb, or snmply ‘Honeycomb‘ asitis ..see more BPIF 208 s

lan H Bates, Marketing and Partnership Director for Two Sides interviewed ! are =
visrketing ' ! Organised by Two Sides UK and the BPIF and in partnership with Canon

Inc.. Fedrigoni Group and Printweek — The Por
leaders from across the spectrum of print. publishing and paper-based ..more

ure 11 thought

Paper/cardboard was favoured by consumers
for environmental factors such as better for the

environment (55%);:home compostable (76%),

Discover whot consumers think aboul our industry
ond its products, visit fwosidas. Info/trend-trocker- 2023

Why Honeycomb?

Honeycomb is noted for its superior strength, rigidity

and low aerial weight. Paper is a relatively low cost

base material with low environmental impact. Paper 8- &) Like © Comment 1) Repost <« send

honeycomb therefore is the most cost-effective core
material available.

(5 Like @ Comment r:j Repost 1 Send

EMPHA
with You and 2 others

A member of TWOSIDES Py
€@ You and 11 others Trepost L I I"l ked




Two Sides Resources

« A library of reliable and factual information for Industry Professionals and
Consumers

« Two Sides research and information is increasingly used by the industry

« Complicated subijects ‘packaged’ in easy-to-read formats; particularly designed to
reach consumers

« Working with all the major paper and packaging Associations and pro-paper/print
organisations



Trend Tracker Survey
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TWO SIDES

Providing Facts To The Industry

Trend Tracker research published every 2 years

To explore and understand changing consumer preferences,
perceptions, and attitudes towards print, paper and paper packaging

Environmental Perceptions
Reading Habits

Packaging Preferences

Attitudes towards Tissue Products

Next survey to be published May 2025

Global study of 10,647 consumers by independent research company Toluna
Europe - Austria, Belgium, Denmark, Finland, France, Germany, Iltaly, Norway, Sweden, UK

Globally - Brazil, Chile, Argentina, North America, South Africa

European Findings




What do you believe has been happening to the size of
European forest area since the year 2000?

% of EU consumers who believe European forests are growing
16% 15%

14%
12%

10%

8%
6%
4%

2% Forests are growing in area at a rate of over football pitches every day in Europe

0%
2011 2013 2016 2019 2021 2023

© Two Sides Ltd 2023



What percentage do you think is recycled in Europe?

% of EU consumers who believe the paper and paper packaging recycling rate to be over 60%.
25%

20%

20%

15%

10%

5%

European Recycling Rate for paper and for paper packaging

0%
201 2013 2016 2019 2021 2023

© Two Sides Ltd 2023



Trend Tracker — Resources

Reports to be published in May 2025

4-page Key headline summary publicly available in English,
French, German and Italian

16-page Executive report, English, exclusively for members
(or for purchase @ €849)

Detailed PowerPoint report exclusively for members

Factographics for social media (co-branded for members)

Post COVID, The Preference For Reading In Print Has Improved
0%
¢ 65% European Consumers
{ % 0% 2023
| Only 15% of European consumers in 2023 understand: ! = s 53% 2021
that European forests are’actually growing in size. e o ok
&i 33% 34%
Between 2005 and'2020, European forests grew by , - i —— 20—
58,390km? That is an area larger than Switzerland! : = z 9%
2 0%
0%
Newspapers/ Magazines Books Product Bills and Tox Personol
News C .
Discover what cnn‘mmersfhinkopo‘lvn ou( ir\dm?ry e = Discover whal consumers think cbout our indusiry »
and s produds, vist twdsid N 2 and its produdts, visit twosides Info/ire cker-2023 »

European Findings

|

TWO SIDES




Trend Tracker 2025 Communications

European s -
ynopsis report t -
French, German and IT%Iionf’ be published in May 2025 in English
' dwo SidéSiTren "
eTee2s

yhe Two Sides ”d Jracke

owards pri lorés ?
L print, paper, paper consamer attitudes

gan FI5Sue us Wicts

+ North America
and South America reports will also be availabl
e

* Press releases
, over a number of m
on -
throughout Two Sides countries; ths onthe key findings

‘

72 PReadi .
eading Habits — w/c: 16™ June 2025 |
3. Packaging Findings — w/c: 7% July 2025 | TWO SIDES PRESS RELEASE ‘

The paper industry undeservedly suffers from an environmental perception problem:

4. Readin i
g Habits (2) — w/c: 28 |
/C 28 JUIY 2025 ““ Latest Report Reveals
| Id’ aims to understand changing consumer

tudy ‘Paper’s placeina post-Pandemic worl
is uni insight into consumer
ed biennially to

mental awareness intensifies and

Two Sides’ latest s
perceptions towar:
attitudes towards one of the world

tions as environ

5 Envi
: ironmental Findi
Findings (2) - w/c: 18™ August 2025 | pe
monitor and report upon evolving C;ZSI’!::;Z:)" ;Zizme p,eva’ent‘

alternative digital channels of com

ds print, paper: pa

tudy show that, whilst paper retains its place as a vital communication and packaging
nmental impact of the paper industry-

6. Packagi
: ckaaina Findi
ging Findings (2) - w/c: 8 S
. eptem ber 2025 | Results of the 20215
\ materials, there remain misconceptions about the enviro
‘ Consumers are not aware that European forests are growing
| believe forests are decreasing in size, with 59% of UK consumers
5 and 2020, European forests grew by

The study found that consumers stil
hrinking. In reality, between 200

° PO r.I.
ner/member webinar 10" June’25 |
pelieving that European forests are s
\ gokm? —an area |arger than switzerland and equivalent to 1,500
forest growth include:

an impressive 58,3

growth every day*. Other findings from the survey relating to

at European forests are growing.
rinking (69%)-

o Just 9% of UK consumers
* 18-24 year olds (Gen Z) have the highest pelief that forests are sh
jeve forests are growing (9% compared to 4% in 2013), there i

« Although more people bell

understand th
s stilla significant
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Communications Strategy

TWO SIDES
4 N D @ 4 )
Business / \ Consumers
Professiona| S www.iwosides.info  www.lovepaper.org FOCU S
Focus 6 language websites
11 Language websites Resog: ICES 80,000 visitors p.a.
180,000 visitors p.a. Information Regular e-newsletters

Active on Social Media:

Regular e-newsletters
Active on Social Media: Facebook

LinkedIn \ / Instagram

Facebook 4 . . ™ X (Twitter)
X (Twitter] 260,000 Website Visitors TikTok
16+ million Social Media Reach
K / (annually) K /

- y




Campaign Update

TWO SIDES

Two Sides

« Europe version published twice a year in
English & German FlgersFroms 15ty 2023

Jds/organisations
couraging their

i purposes, citing 7 ding fo the the new g
hd vilifying paper. strategy will save more than 73,000 fonnes of paper;
German refailer, 70,000 tonnes of CO,, 1.1 million tonnes of water and

ouncement to 380 milkon kWh of energy every year.”
L4 - O e . inted promotional To read the press release and the letter Two Sides sent to
Headlines Jan - June 2023 ::’::ggl banaiite REWE, go hare: htips://bit.ly/REWE_Greenwashing
- || Jonathan Tame apar. We have We work hard to ensure brands understand the
Managing Director, l g these misleading environmeantal cmdemiz_:ls of print, puper_und paper
Two Sides Eurape Ld substantiation of packaging. Greenwashing remains o serious threat
P Ld. to our sector, which employs over 1,096,000 people in

« Highlight key results from campaigns: Y

inform our valued members and stakeholders of
our activities and ochievements across the Two
Sides, Love Paper and Anti-Greanwash compaigns.

_ portant Successes This Year:
The global Two Sides Trend Tracker 2023 survey,

(] G ree nWO s h published in June, explores changing consumer
preferences, perceptions, and affitudes fowards
print, paper and paper-based packaging, focussing

on consumers’ environmental perceptions, reading
habits, packaging preferencas and attitudes towards

tissue products. This impartant biennial survey reveals
o Ove G per beth cppartunities and challenges for the industry;

sea page 3 for more details

PR3 rche H ElStTﬁgS @
DIRECT ZURICH

our Anti-Greenwath campaign at: www.twosides.info/anti-greanwash/

In Europe, @ worrying increasa in Greenwashing
cases confinues, where companies make misleading
. . ege statements that moving to digital is Better for the
Y MO rketl n g O CTIV'TIeS environment than paper-basad communications. A
racent exarmple is REWE, a German retaller, which has
announced they are remaving 73,000 tonnes of print
to "sove” the envronment. Two Sides has written to
REWE, dermnanding justification of these sensational
claims, and what the equivalent digital impact would
be alongside a press release on how REWE are
misleading their customers.

 Keeping our members informed meriiin

Y
o
i}
=

138 Jan - June 2023

.

“ems We talk directly to consumers, brands and industry,
packaging o consumars with mora than 1270 adverts telling the great stary on the attractivenass and
placed in natienal newspapers and magazines CONTENT ADDED sustainability of our print end paper-based products.
during January — Juna this year. Telling consumers Print, Paper and «© The \.vet.: sitas cre.mformmwe with*facts, figures, m}seor(h
the sustainabla story of our industry and its products Pupa; Packaging ‘_ and |ns|ghﬂu| um;les that demonstrate the sustainable
remains a critical focus of our work. have a great nndkl;t‘hrudwa attributes of print, poper and paper-based

ach in
You'll find more details about our results and activity P ana ) )
from January to June over the next few pages. (R = TWO SIDES For 2023, we have afocused social media plan to
www twesides.info sper.org reach 4.4 million business professionals and 8 million

consumners in Europe with our campaign messages.
Owver 39,000 business professionals now subscribe to
our newsletters across Europe, aswe continue to build a
community that is knewled geable and passionate about
the sustainability of our products

www.twosides.info/campaign-update



https://www.twosides.info/campaign-update/

We Can Help With Events And Training

European forests
are shrinking

European forests have
been growing by over
1,500 football pitches
every day

QO D
webinar

Discover Forests,
Sustainability and Paper

EPrint Show-»

NEC BIRMINGHAM | HALL 17 | SEPTEMBER 20-22 | 2022
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Funding

TWO SIDES

A difficult year!
« Working hard to engage Euro-Graph member teams

 Personnel changes continue. Continual need to ensure that our work is understood by
new people and new teams

« We have worked hard to maintain current income and recognise Graphic Industry
difficulties

« Consumer concerns about recycling and forest loss are highly relevant for paper-based
packaging and EU proposed legislation is threatening volumes. Misinformation abounds.

« Graphic Paper has been our main focus but we seek to make Two Sides the recognised
Independent Champion to promote the sustainability of paper - of all types, shapes, sizes
and purpose!



Two Sides EU Central

Funding

Split of Central Funding by Member Type

Paper Merchants,(Central Funding),
Local Merchants contribute
separately. € 22,000, 6%

Trend Tracker
Contributions, € 21,262,
6%

Pure Packaging producers and
converters, € 26,164, 8%

Associations, Paper, Packaging,
Post, Print, € 28,000, 8%

_.—\_é‘ l

Paper and Packaging
Producers, € 247,643, 72%

w

TWO SIDES



Two Sides EU Central Funding

€ 400,000
€ 300,000
€ 200,000
€ 100,000

€0

Eurograph/Eurograph Member Contributions

Year 1 Ending
of EG of EG
Funding Central
to TS Funding
€350,000 € 360,000 € 370,000 € 370,000 € 370,000

I | | I I 1 11

2018 2019 2020 2021 2022 2023 2024 2025
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Funding

« We are emailing membership renewals dated 15" January 2025

« This includes a discretionary 2.5% inflationary increase. We would appreciate your
support

* Please consider additional funding/support for new projects or supporting regional
activity

« In all our discussions with your staff, participating in the various advisory teams, we
get positive information that our materials are used and beneficial

 We believe our work is important — we hope you do too!



www.twosides.info www.lovepaper.org
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rint, Paper anc aper Pac "v; ng have
a great environmental s’rory to tell

Thank You

Martyn Eustace = Chairman

Jonathan Tame - Managing Diréc’rof
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